Syllabus 

	Instructor Information

	Name: 
	Karen M. Russell 
	

	Email: 
	karenm@uga.edu 
	

	Office location: 
	Rm. 219 Journalism 
	

	Office hours: 
	Mondays, 9-10:00 a.m. & by appointment 
	

	Phone: 
	542-5035 
	

	Course Information

	Course title: 
	Public Relations Campaigns 
	

	Course number: 
	ADPR 5950/7950 
	

	Course description: 
	Public Relations Campaigns is the capstone course in the PR sequence at the University of Georgia. It requires knowledge acquired and skills honed in all previous public relations courses. Students have already mastered communication and public opinion theories, learned about research practices and how to write a PR plan, studied strategies used by numerous organizations, and practiced using graphic and written communication tactics. Combining all of these elements, students will be required to prepare a comprehensive public relations campaign book for an existing organization and make a formal presentation to their clients at the end of the semester. 
	

	Course date: 
	Monday, January 9, 2006 through Wednesday, May 10, 2006 
	

	Location: 
	SLC 251 
	

	Meeting day(s): 
	Monday-Wednesday-Friday 
	

	Meeting time(s): 
	10:10-11:00 a.m. 
	

	Prerequisite(s): 
	Students must have COMPLETED all major courses to enroll, including News Writing and Graphic Communication. 
	

	Course Goals

	Course goals: 
	Students will conduct research, set goals and objectives, determine strategies, and prepare tactics for their client organizations. They will learn to work in teams to solve public relations problems and to work with clients in a real-life situation. They will learn to pitch a presentation to the client, and they will have the opportunity to add to their resumes and PR portfolios. Finally, they will contribute to a class Weblog on the art and science of campaign development. Successful completion of the course signals that students are fully prepared to begin working as public relations professionals. 
	

	Policies

	Introduction: 
	1. There is no textbook for PR Campaigns.
2. Students will be required to pay for preparation of TWO copies of the campaign book, including photocopying and binding. Teams may also incur other expenses, and team members are expected to share the costs. 
3. Student grades will be calculated based on four elements: blog postings (20%); the campaign book (40%); the client presentation (20%); and client and peer evaluations (20%).
4. All academic work must meet the standards contained in "A Culture of Honesty." Each student is responsible for informing him- or herself about those standards before performing any academic work. See the link in the Course Content section of WebCT for more information. 
	

	Additional information: 
	The calendar function on this Web site includes tentative due dates for all assignments; however, weather, illness or other factors may cause the schedule the change. The calendar will be readjusted as necessary. 
	


