OLHEEIRTN A (M GSPA General Excellence Contest 2009

Please attach this form to your contest entry materials. Use a copy of this form for each contest you intend to
enter. Individual student entries require a separate form. Type or print neatly.

School Name: Adviser’'s Name:

Publication Name:

School Address:

City: State ZIP:

School/Staff Room Phone: ( ) School/Staff FAX: ( )

Adviser or Staff E-mail Address:

Please indicate which contest(s) you are entering:
(NOTE POSTMARK DEADLINES -- NO LATE ENTRIES ACCEPTED!)

3 Literary Magazine, Round Two (June 30, 2009)
3 Yearbook, Round One (June 30, 2009)
[ Yearbook, Round Two (Sept. 30, 2009)

Please indicate what materials you are sending with this entry form:

Contest Entry Materials and Fees:
[ Media Information Form
3 $35 Contest Entry Fee
3 $35 Critique Only Fee*
3 $8 Yearbook Return Fee (optional)

*member will not receive a rating certificate, have their rating published or be recognized at the Awards Ceremony
Materials to be Evaluated:
3 Two copies of a published Literary Magazine.

3 One copy of a published Yearbook.

Return this form, along with a media information form and contest materials to:
GSPA Contests, Grady College of Journalism and Mass Communication, 120 Hooper Street, University of
Georgia, Athens, GA 30602-3018.

GSPA is not responsible for entries lost in the mail.
Use of a certified mail delivery service is recommended.

For office use only:

Date rec. Check# Total Amt. Paid/Late fee Processed? Initials



UELERINEICO RSN GSPA General Excellence Contest 2009

A separate media information form MUST bhe attached to each contest entry. Please type or print neatly.

Name of Publication or Broadcast Program:

School: City:

MEDIA CATEGORY:

1 Newspaper/Newsmagazine ] Broadcast News [ Literary Magazine [ Yearbook
Frequency of Publication/Program: per Total Circulation or Audience:

Number of students on regular staff (not including contributors/freelancers):

METHOD OF PRODUCTION FOR PRINT MATERIAL.:
3 Commercial Printer (Printer does all from set type to layout to press run.)
[ Commercial Printer
[ In-School Offset Press
[ In-School Office Duplication Machine
3 Other (explain)

PRODUCTION INFORMATION FOR BROADCAST PROGRAMS:

What is the purpose of this broadcast?

What format do you use? What is the average length of program?

Please describe your method of production:

FINANCING:

Cost per issue/program: $ Cost peryear: $

Amount from school/administration: $ Amount from sales/subscription: $
Amount from advertising per year: $ Base ad rate: $ per

Amount from other sources (explain): $

WORK DISTRIBUTION:

Percentage of work done by students: Percentage of work done by adviser:
Percentage of work during class: Percentage of work after school hours:
Percentage of photos taken by students: Percentage of photos taken by professionals:

PRIMARY SOURCE OF PRODUCTION:

[ First-year journalism class [ Experienced journalism class []Student volunteers/extracurricular

OTHER CONSIDERATIONS (Example: printer errors, etc.)

Return this form with your entry form & materials to: GSPA Contests, Grady College of Journalism & Mass
Communication, 120 Hooper Street, The University of Georgia, Athens, GA 30602-3018
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