








Tentative Course Schedule

Tues, May 15™ — Syllabus, Course Intro & Trip Overview/Itinerary

Wed, May 16™ — State of the Industry Lecture/Discussion

Thurs, May 17" — Holding Companies/Agency Landscape Lecture/Discussion

Fri, May 18" — Agency, Client & Campaign Briefings (Team Presentations)

Sun, May 20" — Depart ATL/Arrive NYC, Check-In, Free Time in NYC

Mon, May 21% — Ad Agency Visits (e.g., McCann-Erickson, Grey, Draft, Arnold, TBWA, Ogilvy & Mather)

Tues, May 22" — Ad Agency Visits (e.g., Saatchi & Saatchi, McGarry Bowen, Weiden + Kennedy, JWT, DDB)

Wed, May 23" — Media Agency Visits (e.g., Mindshare, Mediavest, Starcom, MPG Diversity, Mediacom)

Thurs, May 24™ — Cultural/Viral Agency Visits (e.g., Translation, Mother, Taxi, Lucky Branded Entertainment)

Fri, May 25" — Digital Agency Visits (e.g., Razorfish, Big Spaceship, Tribal DDB, Profero, lkonic, Digitas)
NYC ALUMNI MIXER

Sat, May 26" - Depart NYC, Arrive ATL

Mon, May 28" — MEMORIAL DAY HOLIDAY — NO CLASS

Tues, May 29" — Trip Debriefing/Agency Learnings

Wed, May 30™ — Team Assignment, Agency Case Studies

Thurs, May 31° — Team Assignment, Agency Case Studies

Fri, Jun 1% — Team Assignment, Agency Case Studies

Mon, Jun 4" — Advertising Agency, Industry & Current Events Team Showdown

Tues, Jun 5" — NO CLASS-AIl contact hours fulfilled

Wed, Jun 6" — NO CLASS-AIl contact hours fulfilled

Rough Course Flow

Students will be required to subscribe to at least three industry e-newsletters (e.g., Mediapost, Ad Age Daily,
AdWeek, Trendwatching.com, TheCoolHunter.net) OR actively read at least three industry blogs, (e.g.,
Mashable, Seth Godin, Ads of the World, So Good, etc.) throughout the duration of the semester. They will
utilize new technology and social media (blogs, Twitter, Facebook, and create their own blogs on WordPress,
etc.) to respond to articles encountered via these e-newsletter subscriptions and comment on their blog
followings.

In preparation for travel to the New York agency market, students will be grouped into teams, each assigned a
portion of the traditional, cultural, media, and digital agencies on the itinerary. Teams will research the
agencies in-depth, including information regarding their history, client roster, nature/scope of service offerings,
specific branded approach to communication, and key campaigns of note. They will be responsible for
compiling the data and presenting it in a professional format to brief their peers. The primary goal of the
exercise is to ensure that students understand how and where to research agencies of interest, for this
purpose and for future endeavors, and that they are well-versed for the agency visits.

While in NYC, students will be asked to blog and Tweet about all agency visits, including content and overall
assessments. Students will gain exposure to agency personnel throughout the tour series, as well as network
with NY-based Grady College alumni during a scheduled mixer event. All of these contacts are intended to be
fostered into professional relationships and to provide future internship and employment opportunities.

Upon returning from NYC, students will debrief in a critical discussion format with their peers to assess their
learnings and takeaways. Students will draft professional thank you and follow-up interest letters to all
agencies visited, and will provide individual written evidence of their learnings via a thought paper.

Based on industry understanding and agency exposure gained, student teams will be presented with mini
industry/agency level case studies, and charged with conducting a degree of original research and providing
strategic and creative solutions to real-time marketing challenges, as well as presenting their recommendations
to their peers.

Grading System
A — F Traditional




Prerequisites
You must have completed ADPR 3100 (Intro to Advertising) or ADPR 3850 (Intro to Public Relations).

Program Costs

e Tuition (three total course credit hours). You MUST register for BOTH 2 credit hours of ADPR 5170-
Advanced Studies in Advertising and Public Relations, call #13-625, AND 1 credit hour of ADPR 5991-

* Program cost is $895 (billed to your UGA account through the Bursar’s Office in two payments, $400 on
March 1 and $495 on April 2, 2012).

* Includes five night accommodations (4 people to a room) in Manhattan, hotel baggage fee, faculty
escort and program fee. Because this is a UGA-sanctioned course, all participants MUST stay onsite at
the hotel with the group.

* Additional costs not covered by the program include: flight, ground transportation, meals, and
miscellaneous expenses.

* PLEASE NOTE THAT PROGRAM PAYMENTS ARE NON-REFUNDABLE. ALL MONIES WILL BE
PAID THROUGH UGA TO THE HOTEL VENDOR AND WILL NO LONGER BE AVAILABLE TO GIVE
BACK TO YOU.

To apply

Interested students MUST submit a hard copy of the application to Michelle McFalls, 309-C Journalism, NO
LATER THAN 5:00 P.M. ON WEDNESDAY, FEBRUARY 15™. Please note that by submitting your
application, you are committing to participate in the course/trip and to pay all associated program
costs if selected.

Key Dates

+ Wednesday, February 15" — Applications Due to Michelle McFalls, 309-C Journalism, by 5:00 p.m.

* Monday, February 20" — Program Participants Named — You will be notified via e-mail that you have
been awarded a POD for both the ADPR 5170 and ADPR 5991 courses. Your name will be sent
to the UGA Bursar’s Office, and your student account will be billed directly for program costs in
two payments (see below), which are independent of your 3 credit hour tuition fees for the
course (tuition will be billed in accordance with the regular summer fee schedule).

* Thursday, March 1% — First payment of $400 due to UGA Bursar’s Office

« Monday, April 2" — Final payment of $495 due to UGA Bursar’s Office

Inquiries
Please contact Dr. Strausbaugh-Hutchinson (kstrausb@uga.edu), 706-542-5044, for any questions you might
have related to the course.






