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Lawrence Erlbaum (1993,1998, 2003).

Theorizing Fandom: Fans, Subculture, and Identity. C. Harris & A. Alexander. (Eds.). Cresskill, NJ: Hampton
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MedienAfkonomie: Soziologie, Kultur, Politik, Philosophie, International, Geschicte, Technik, Journalistik (Media
and Economics: Foundations of Media Economics: Sociology, Culture, Politics, Philosophy, International, History,
Technology, Journalism), Vol. 1 (2) (143-168). Westdeutscher Verlag.
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“The Meaning of Television in the American Family,” In J. & A. Bryant, Television and the American Family,
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"Developing Communication Skills,” B. Haslett & A. Alexander. In R. Hawkings, J. Wiemann, & S. Pingree.
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Pearce, Littlejohn & Alexander. In J. Hadden & A. Shupe (Eds.), Secularization and Fundamentalism
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York: Child Research Service,1981, pp. 195-221.
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Hoerrner, L. Benjamin, S. Kang, Mass Communication & Society, Fall, 2002, 5,4, 383-394.

“We’ll Be Back in a Moment: A Content Analysis of Advertisements in Children’s Television in the 1950s,” A.
Alexander, L. Benjamin, K. Hoerrner, D. Roe, Journal of Advertising, Fall 1998.

“What is Quality Children’s Television,” A. Alexander, K. Hoerrner, L. Duke, The Annals of the American
Academy of Political and Social Science , May 1998, 70-82.

“Electronic Toyland and the Structure of Power,” A. Alexander & M. Morrison, Critical Studies in Mass
Communication, Vol 12, (1996), 344-353.

"Exploring the Margins of Television Viewing," K. Foss & A. Alexander, Communication Reports, VVol. 9, #1,
(Winter 1996), 61-67.

"Exploring Media in Everyday Life,” Communication Monographs, 60,1, 1993.




"Television Addiction: Theories and Data Behind the Ubiquitous Metaphor,” R. Mcllwraith, R. Jackovitz, R.
Kubey, & A, Alexander. American Behavioral Scientist, VVol. 35, 1992, 104-121.

"Videocassette Recorders and the Family Environment,” M. Morgan, A. Alexander, J. Shanahan & C. Harris.
Communication Research, 17, 1, 1990, 83-106.

"The New Christian Right and the Humanist Response: Reciprocated Diatribe," W. B. Pearce, S. W. Littlejohn &
A. Alexander, Communication Quarterly, 35 (2), 1987, 171-192.

"Initial Interaction in Two Cultures," A. Alexander, V. Cronen, K. Kang, B. Tsou & B. Banks, Communication
Quarterly, Vol 34, #1 (Winter 86), 68-78.

"The Great Escape: College Student Soap Opera Viewing," College Student Journal, Vol. 19, # 2 (Summer 1985),
141-143.

"Adolescents' Soap Opera Viewing and Relational Perceptions," Journal of Broadcasting &Electronic Media, Vol.
29, # 3 (Summer 1985), 295-308.

"Soap Opera Viewing Motivations and the Cultivation Process," R. Carveth & A. Alexander, Journal of
Broadcasting & Electronic Media, Vol. 29, # 3 (Summer 1985), 259-273.

"Creating the Learning Context: Investigations on the Interaction of Siblings during Co-Viewing," A. Alexander,
M. S. Ryan & P. Munoz, Critical Studies in Mass Communication, Vol. 1, #4 (Winter 1984).

"From Sesame Street to Port Charles: Elementary School Children and Soap Operas," A. Alexander & R. Carveth,
Children and Television, (Nov/Dec 1984).

"Estimates of Children's Television Viewing by Mother and Child," A. Alexander, E. Wartella & D. Brown, Journal
of Broadcasting, Vol. 25, #3 (Summer 1981), pp. 243-252.

"An Investigation of Eye Gaze and its Relation to Selected Verbal Behaviors," D. J. Cegala, A.  Alexander & S.
Sokuvitz, Human Communication Research, Vol. 5, #2 (Winter 1979), pp. 99-105.

"The Mass Media Environment of Children," A. Alexander, E. Wartella & D. Lemish, American Behavior Scientist,
Vol. 23, #1 (September 1979), pp. 33-52.
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"Celebrating 35 Years of Scholarship,”" A. Alexander. Journal of Broadcasting & Electronic Media, Vol. 35, 1-2.

"Changing Times: The 1991 Editor's Annual Report,” A. Alexander. Journal of Broadcasting & Electronic Media,
Vol. 35, 549-552.

Editor's Annual Report, Journal of Broadcasting & Electronic Media, Fall, 1989; Fall, 1990.

Review of The Soap Opera and Life on Daytime Television, Journal of Broadcasting, Winter 1984.

Review of Entertainment, Education and the Hard Sell. Journalism Quarterly, VVol. 59, #1 (Spring 1982), pp. 157-
158 and Southern Speech Communication Journal, Vol. 48, #2 (Winter 1983), p. 163.

Review of Ethics, Morality and the Media. Journal of Applied Communication, Vol. 10, #2 (Fall 1982), pp. 168-
170.

Review of Children, Television, and Sex-Role Stereotyping. Journal of Broadcasting, Vol. 25, #2 (Spring 1982), pp.
216-217.




